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CHINA DESIGN TRENDS

Application

REIZTEBREHAEER
Why you should read the China Design Trends Report
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WVEEFERBSMIENZIHES , (BE(IREESHENT ? AATERTRCE  BEEMREFEHS. ISStotr+E
ABf. BfEHEREPERRRRITHES , MURBETTIRNTEE | ERFENRSITERNIRITAIKE.

SPERITEEMR BRI FRERIM S, HEEBRAR | LIRS EIDRATEM £, REFSPEAE
EISSEIFTN |, FrELES |HPIMIIHES TR, NS MESER  RHe¥. MR, REEIE (BColor , Material , Finish ,
B "CMF" ) BIRE , BERTARRENIFES T AN TOuE. BAVEE | MEREBFHSHCMFTREEEA A= miR
itziE . BRUSHEEECERRIED  NIKSIESEEESES  REHIBRHMI. XEEH(FEERIPHEIEENRR
S&a73. M20135FE , (PEIZITHEBIRS) EMAHNPEHIHIEIIEITEBIRS.

To fit into the faster and faster pace of urban life, and people's constantly changing lifestyle, nowadays, an outstanding design
must be functional and practical, and it also needs to fit into people's future lifestyle and their aesthetic demands. "How is a trend
started? What kind of product design will fit into the future market?" - these are the topics that the global design industry
constantly cares for. Many world-renowned design centers regularly publish annual design trends in various fields, but are
these trends fitting the Chinese consumer market ? After analysis of the global trends, we must follow-up with deep and
through exploration of the local market, effectively analyze each consumer segmentation, and confidently propose China's future
design trends - these are the common demands across industries, and will lead the development of China's design field.

To begin with trend forecasting, it is built based on researches of the social formation, consumption trends, and design expert
interviews. With these researches and studies, we have prepared Chinese lifestyle forecasting and four different design macro
trends. In each macro trend, we have provided corresponding CMF (color, material, and finish) proposals, which will be suitable for
various design fields in China. We strongly believed that when CMF elements are translated onto product design, it has the
power to cater consumers’ emotional demands, so as to attract more potential consumers towards market success. And
these are the resources and influences that we wish to bring to our readers with this book. China Design Trends Report has
already become the authoritative design trends report for the Chinese market since 2013.

ALL RIGHTS RESERVED BY YANG DESIGN [RIUFFEHREENEE LS HIAET4EE FOR MORE INFORMATION, PLEASE VISIT YANG-DESIGN.COM
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User
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Who has read this report
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Since the first edition launched in 2013, the China Design Trends Report was well received from clients from consumer electronic,
transportation, home, personal care, food, fashion accessory, retail and B2B sectors. Below are some of our subscribers.
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CHINA DESIGN TRENDS

Methodology

ERIULEBTNE
4 Step Trend Prediction Methodology

FRNNUFL 2T ZH YR NAIRIT ST FFSZEOHTRYN

FNEIRERE ADSHRAFIZIHRR P RERIRIHESER

WREARREFES LA SEANEE S EANG

Annual sociology case study Conversations with experts from Semiotic analysis process

and data across six activities six design fields to search for Future four macro trends

to explore future lifestyle future design trends Brand target audience
suggestion

2%

ECONOMY

i HE¥R RRA

CULTURE SOCIOLOGIST CURATOR

BRY : AEIHRHRRIRIT R, BERRIEE. 8%, MRAVER , BRSNS AZEm .

AL ACMFRIREEL

1) FREARA TS

2) TR T R R EZR

3 ) FRARATH B SR E AL
1) Forecast style trends

2) Forecast color & pattern trends
3) Forecast material & finish trends

Provide inspirations of future design for enterprises, and for them to capture the trends for product shape, color, and materials applications.
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Data chart

FREEER2017FhEIRXIEREXR
China Related Data & Table for 2017 in the Report
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Experts

PREESWERIGIR
Voice of the Experts in the Report

2/&EWu Sheng Nicolai Peitersen 75%% Johnny Su
HRLWEAIAA / EMFHEAA (BEEF) 158 / HET BEatIaA SFHEOIBA

Founder of Context Lab/the Producer Author of the “Ethical Economy” / Co- Founder & CEO of Singularitylab
of Creationology founder of Wikifactory

FIEYE Richie Wang #%EEiE Jamy Yang 4= Beryl Hsu

FREERFHR RS YANG DESIGN / F&EI7A RigithbEE

Vice president of Whaley Founder of YANG DESIGN / YANG Director of How Design Center
Technology Co., Ltd HOUSE
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Background

“WBEBESR : BEM , BESE
Macro Trend Background: Virtual & Real

RRHFGSRIEREN. BESL.
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T2 R/9T HEARTRAYE B .

EX—RET , YANG DESIGN 12H TN EREMMESERIRRIES -8B, e ,
RH TR =T RGEMIESSAIES - #0ET. K.

The future world has becoming virtual and real at the same time.

Since 2015, YANG DESIGN proposes the macro theme of Virtual & Real. On one hand, the
third industrial revolution has changed our world, and our daily life is filled with online
information and social media. People are constantly looking for new excitement in the virtual
world. Virtual information has become a new kind of opium and fast moving consumer good.
On the other hand, getting tired of the virtual world, people tend to pursue authenticity in off-
line. In recent years, there are increasing numbers of design with focus on craftsmanship,
natural or real material. This objects, filled with cultural and living memories, have become
luxuries that are getting rarer and rarer to find in our life.

In this edition, YANG DESIGN has proposed two trends which stand in the two extremes of virtual and reality-
Slow Utopia and Hustle, and two trends which tend to merge virtual and reality-Data Craft and Virtual
Landscape.

ALL RIGHTS RESERVED BY YANG DESIGN [RIUFFEHREENEE LS HIAET4EE FOR MORE INFORMATION, PLEASE VISIT YANG-DESIGN.COM

RIS Xiaojing Huang
ERRITRIRSEBER

YANG DESIGNZREZRE. &kA
(FERIHESBIRE) £
Renowned design strategist and
trend expert, strategy director and
partner of YANG DESIGN, chief
editor of China Design Trends
Report
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CHINA DESIGN TRENDS
Style

MXiZitEaSEKEEAE
Style Matrix of the 4 Design Trends

REMRIE
Futuristic and Progressive
A
|
B
AEdvanced Eu-l7k N u
Darkness Virtual AL

Landscape epuble fikte

Hustle

REERW

e REER
Minimal Maximum
Complexity Complexity
" |
pRthEE
Fragile Romance Bt

Measured

v
&SRR

Traditional and Nostalgia
RIKE792018-20195PElR S
2018-2019 China Design Trends are marked in dark grey.
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Content

FREAS
Content of This Report

BIT100PIEERR |, FHMT Loz

20175 E29 M RER R SETEIE | HES T PE6 AN ERIIFRIS

$342019-20200ErE17 |, 1I2HAKIBIHEE

12805k LA LB R FERMN L 2T

BENAERSRRH12FRTEEEI1INEERTE (LICMYKEBAE , B4ME(HPantone , NCS , RALERE(HEE)
N KRS SR E AR 1 28RN, 6FhEA_ A SeiE AR

EBHXA , anEE22pminiHESEBEeITIES (EEmhiMEmaN)

Over 100 pages of rich resources with Chinese and English translations

Annual summery and data of the Chinese market 2017, with a collection of 6 expert interviews
4 design macro trends for the 2019-2020 Chinese market

Total of more than 280 pictures and diagrams

A palette of 12 colors and 1 key trend color for each macro trend

12 pieces of material suggestions and 6+ real physical samples representing each macro trend
2 hours of in-person optional presentation and trend workshop within Shanghai city.

ALL RIGHTS RESERVED BY YANG DESIGN it FiEHREZNEE LS HIN A 443, FOR MORE INFORMATION, PLEASE VISIT YANG-DESIGN.COM
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Content

FRERE

Content of This Report

(PENSIHEBRE) WESR  Sample Pages of China Design Trends Report
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CHINA DESIGN TRENDS

Content

RELgITEENALE
China Design Trends Application Training

BAICEINEERNRTT, iR, ™igshl TS |, BRRtRMREREN AT mRItHlaR. BaikiHD. FRE
B, TEm maRkEEARSSE.

We have successfully helped design, R&D, marketing departments to translate this forward-looking trend study
result into product design opportunities. Suitable for designer, product manager, engineer, marketing or sales
function.

y”

"
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Application

FRELSITE SN ARG

Example of China Design Trends Application: Tencent

BilAmY (PERIHESBRE) RIRTNA | BrEiapp ARSI+
Tencent posted design application article and showed example of fashion page visual design in online merchandise APP
http://www.sohu.com/a/143769305_187948
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CHINA DESIGN TRENDS
Media Highlight

RELGITESRSRPRE
Media Highlight of China Design Trends
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Purchase

MR

Purchase Information

(2019-2020hEigIHES) EIEIUARE. XTABHMWLERN , Sit—LS THEYANG DESIGNAICMFRZ#E S FTIET
BIRSS |, IBHLATEER S EZAYANG DESIGNIZIHRISHAFATHISRES S IR B s |, 55T,

For purchase information, or to learn more about CMF and trend consultancy services at YANG DESIGN,
please contact at the following email and phone number.

Xiaojing Huang
xiaojing@yang-design.com / +86 21-6280-2294
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CHINA DESIGN TRENDS —

Who We Are

Who We Are ?

YANG DESIGN is the forward thinking industrial design consultancy in China. It has won nearly one hundred major design awards,
W including Red Dotand iF awards, G-Mark'aWard, IDEA award, Design f nd Forbes China’s Influential Design

award. Q

YANG DESIGN has a Design Strategy Institute, CMF and Trend Study Lab, User Study Lab, Prototype Center, Brand Innovation
Department, Product Innovation Department, and Public and Service Design Department, and has long term strategic partnerships

eS|gn s from countries including Germany, Britain, the United States and Japan. YANG DESIGN
n and founde ustrnl design museum, a new handicraft research institute, a smart luggage brand, and a
high- style brand.

YANG DESIGN provides high quality design consulting services centered on user experience, and covers industries such as smart

. Wer eIethon fast moving consumer goods (FMCG), education, finance, real estate, and more.
YANG DESIGN has helped many leading global brands to realize innovative social and business value, including Greenpeace, One
Foundation, Boeing, BMW, Audi, Infiniti, GM, Bosch, Samsung, Philips, Schneider Electric, Hitachi, DuPont, Unilever, Haier, Huawei, ——
Vanke, and more. The research and service design that YANG DESIGN provided for Boeing improved its efficiency and experience,
the public and service system designed for Vanke helped in the creation of smart cities, the innovative home appliance designed for

Haier won recognition in the form of international award, the products designed for several smart hardware start-ups raised more

than ten million USD in financing, and a series of projects benefitting the public that were done for One Foundation realized
innovative social value.



CHINA DESIGN TRENDS
Who We Are

YANG DESIGN CMFEIFF5EESE
YANG DESIGN CMF LAB

H20054#2 , YANG DESIGNZRAEMNEES|INTHSCERTMUTE |, 258 KEE. £5. B 3. E1&. BOSE. H
3. R, =M. /iR, =B, A, BEFE. EERR. InEANEEFSER T ARSEBARIE |, FHi<EihEeEkeEEE
HFICMGIEMEREZ XS, CMF (8%, MRSEREGE ) SEBARFE— 14T, YANG DESIGN CMFEIFSEie=eIEF
20054 , HEREEIE | IRCMFEMZSIRES | HIRIESRESR A | IBHASTRICMFINgITS0iES 2 ; SR
téjikékz—lofﬁﬁagiﬁﬁﬁ%& MEEREEIFRITEZFISEIDEAR | Hb (FEIRITERIRS) 28— EN. EEGRiiEEAIIm

YANG DESIGN has been introducing advanced trend study methodology since’2005, and building the professional trend study.
team in China with global talents together with expert panel. Until now, we have completed trend study projects for Boeing,
BMW, Nissan, Hyundai, Fujitsu, BOSE, Hitachi, Haier, Midea, Microsoft,-Samsung, Huaiwei, Unilever, Merck and Swedish Wood
and support the Color Marketing Group Asian Forecast'Workshop as long term partner. Projects are winner of iF and IDEA
awards.
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The 2018 Design Shanghai w i visitors, including professionals from transportation consumer electronics,

internet, retail, real estate, furniture, home furnishing, luxury, FMCG, fashion and materials. In China Design Trends Gallery, one of Design Shanghai’ s highlights at
the west wing pavilion entrance, YANG DESIGN transferred the "China Design Trends Report " to an exhibition and seminar. As the benchmark for future design for

the Chinese market, YANG DESIGN has released design trends at Design Shanghai for four years in a row.
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Services

FeAiIRIARSS

Our Services

BHEARKCMFAZT
Trend Study and CMF Design

BRiEssETE. Fl. KB, KE. RESFZTARHEHESTINRE. mmiaRIgiil.
Eﬁﬂjé%iﬂ%ﬂﬁﬁﬁ‘ BiRHBHEESKEERAR. e @ICMFRLT, CMFERITE
FRSS.

We have existing successful case studies for clients clients in the fields of transportation, mobile
phones, home appliances, furniture, home, and FMCG. Our service includes trend forecasting,
product line strategy planning, brand identity, target consumer lifestyle and aesthetic study,
specific product CMF design, and physical CMF sample making.

(PERITESRS) KiEl

China Design Trends Report
and Training

BERES A TFREMRNTEIRITESRE.
= FIRHCMFRIEE)IIRSS.

Edit and publish China Design Trend report annually.
Provide CMF training sessions.

RSEERIGI

Exhibition Curation & Design

EEF3RINRIT LESEHFEFEIRITESREICIEAT.
NEFPEHRREIEERIT.
Curate and design the annual China Design Trend Gallery and forum at Design Shanghai in

March annually.
Bespoken exhibition and installation design for client.

ALL RIGHTS RESERVED BY YANG DESIGN hgiFiERERNEE LS HIN A 453, FOR MORE INFORMATION, PLEASE VISIT YANG-DESIGN.COM
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THANKS

USRS YANG DESIGN RIS @ YANGDESIGNE F{4iE B 5 Mg www.yang-design.com Email: info@yang-design.com

Telephone: 8621-6280 2294 iEmiFaER258S | F319198IERE10S 1 Building 10, BUND1919, No.258 West Songxing Road, Shanghai.
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