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Purpose of the Design Trend Book
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To fit into the faster and faster pace of urban life, and people's constantly changing
lifestyle, nowadays, an outstanding design must be functional and practical, and it also
needs to fit into people's future lifestyle and their aesthetic demands. Jale\VANERIT=le
started? What kind of product design will fit into the future market?" - these are the
topics that the global design industry constantly cares for. Many world-renowned
design centers regularly publish annual design trends in various fields, but are these
trends fitting the Chinese consumer market? IARCTEETENNS el at-Re] (o] o E1 R ¢=IaTe FAANVRI [V
follow-up with deep and through exploration of the local market, effectively analyze
each consumer segmentation, and confidently propose China's future design trends -
these are the common demands across industries, and will lead the development of
China's design field.
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To begin with 2015-2016 trend forecasting, it is built based on researches of the 2013
social formation, consumption trends, and design expert interviews. With these
researches and studies, we have prepared Chinese lifestyle forecasting and four
different design macro trends. In each macro trend, we have provided corresponding
CMEF (color, material, and finish) proposals, which will be suitable for various design
fields in China for 2015-2016. We strongly believed that IRV EEERERSELR
translated onto product design, it has the power to cater consumers’ emotional

demands, so as to attract more potential consumers towards market successFNaleRigl=:=]
are the resources and influences that we wish to bring to our readers with this book.
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Trend Research Methodology
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Future four macro trends
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1) Forecast style trends
2) Forecast color trends
3) Forecast material trends
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Provide inspirations of future
design for enterprises, and for
them to capture the trends for
product shape, color, and
materials.
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China’ s Political Keywords for 2013 "o /%,
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. FEEYANG DESIGN (2015-2016FFZ11#E%)

The most important political event in China in the first
half of 2013 is the authority handover between the old
and the new. “China’ s Dream” and “Innovation”
are the most important keywords for the Chinese
politics. The “First Lady” also influences Chinese
publics to learn new images and change their
perspective toward politics and government.

...Quoted from YANG DESIGN “2015-2016 China Design Trends”
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China’ s Economical Keywords for 2013 7% %,
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Chinese economic growth held passivation in 2013.
The economic boom index of the accommodation and
food service industries are the first from the bottom of
the ranking. Automotive industry is being expanded to
suburban and countryside. There shows a sign of rising
cost of living for civilians. In addition, in Shanghai, the
new shopping malls show a trend of "themed stores".

...Quoted from YANG DESIGN “2015-2016 China Design Trends”
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China’ s Social Keywords for 2013 KRGS
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As internet popularizes in our everyday life, either true
and false information are spread rapidly through
various channels, and thus intensifies people’ s
emotional responses. Food safety issues, natural
disasters, air pollution, corruption, messages and news
such as these are being spread throughout speedy
internet, and causing the decline of government
satisfaction rating, lack of trust, and various social
hostility issues, which becomes one of the social
phenomena in 2013.

...Quoted from YANG DESIGN “2015-2016 China Design Trends”
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China’ s Technological Keywords for 2013 %%,
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3D printers, motion sensing technology,
multifunctional glasses technology, intelligent watch,
wearable medical equipment, and pilotless automobile
are the keywords for 2013 science and technology
industry. By the development of these technologies,
we can notice that technology is developing in a trend
of "artificial-intelligence” and “people-
friendliness” — meaning technology will soon merge
into people’ s everyday life.
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China’ s Cultural Keywords for 2013 K%
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,!DH : 4‘ Foreign culture - "British Culture" continues to be one
Yo of the keywords in 2013. In addition, the entertainment
J program of "Reality Show", "Teenage Subjects" in
literary films, the discovery of "Lifestyle" for one’ s self,
and "Sharing Platform", have brought to Chinese
cultural circle’ s attention, and will become the key
factors of how Chinese people shape their everyday
life in the next two years.

ALL RIGHTS RESERVED BY YANG DESIGN #7BEi&i&iTER ( £i8)
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China’ s Design Keywords for 2013 KX
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There are three design keywords in China in response
to the social problems in the recent years and lifestyle
of the younger generation. These design keywords are

“New Baby Family” , “Air Purification” , and

“Weekend Kitchen” . After observations of the global
design industry, we also notice that China design
industry is merging toward the future trend of

“Sculpturized Home Appliances” and “Visualized
Energy Conservation” .
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Voice of the Experts
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Traditional and Nostalgia
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The culture-influenced aesthetic trends
are no longer emphasized on its Chinese
or Western characteristic. Instead, they

- are integrated deeper into another level -

without anymore clear boundaries, yet

[B]ER Recollection these trends present the uniqueness of
815 Penetration each culture.

FB%E Rebirth ...Quoted from “2015-2016 China Design Trends”
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Light Tech

i&@iE Transparency
4] Wonderful
F#0 Intimacy
farfid Joy
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The impression of technology is
becoming more civilized, people-
convenient, and people-friendly.
Information graphics will be truly
implemented onto product design.



U==L
=1
EFEANZEIRIRIE |, LUIRAS AR

True ZIEEELTER | B2 — eI 1005,
: i N e e

Based on people's demands for social
and environmental security, as well as

mutual trust between each other, the
- consumer desire of "a product that can
= e last fOI: a century" has been quietly
=7 Elegancy emerging to the market.
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Less is More
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This is a trend resulted from “self-
examination” . And this time, self-
examination is not for showing-off, or
seeking for differentiation with others — it p
Is a true-to-self soul-searching and self- /
| determination. k »
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We have provided CMF and trend consultancy to clients in the fields of transportation,
mobile phones, small appliances, home appliances, furniture, and interior magazines.
Some clients seek for strategic planning for their product line, brand image, CMF on a
specific product, or the correlation between color and space in interior, etc...., therefore,
the services that we provide will vary by project to better suit each client’ s different
needs.
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CMF Review and Training Provide CMF review (quality control feedback) and training sessions. The contents of
training sessions will also vary by the audience’ s function in the organization.
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China Design Trends Long-term trend research, and publish China Design Trend report annually.
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Reasons for Writing This Book 70 %
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Trend report is a tool book used by brand and company ‘s design and development
team. It is an important source during product development. Although there are similar
trend books in the U.S. and Europe, but are usually with an expensive price. More
importantly, the Chinese market is very unique. Due to its land and history, its economy,
politic, and culture are very different from other countries. Nevertheless, there hasn’ t
been any trend report dedicated to this very special consumer market - and this is what
we hope to accomplish! For this reason, YANG DESIGN ‘s CMF Trend Team, with their
international experiences and local insights, promises to deliver a trend book that will
reflect the true Chinese consumer market!
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Content of This Book KRG
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Over 100 pages of rich resources with Chinese and English translations

Annual summery of the 2013 Chinese consumer market RWiGIENde]I o ie]sRel KV @Y o=l a

interviews

for the 2015-2016 Chinese market

INMain palette SERS e colors for each macro trend
Average more than 4 pieces of [uEIMEIREIIIE representing each macro trend
Two hours of in-person presentation and consultancy service within Shanghai city
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For purchase information, or to learn more about CMF and trend consultancy services at
YANG DESIGN, please contact at the following email and phone number.

Xiaojing Huang / Strategy Director ;
xiaojing@yang-design.com / +86 21-6280-2294

www.yang-design.com @YANGDESIGNE 5115
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