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Purpose of the Design Trend Book
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To fit into the faster and faster pace of urban life, and people's constantly changing
lifestyle, nowadays, an outstanding design must be functional and practical, and it also
needs to fit into people's future lifestyle and their aesthetic demands. "How is a trend
started? What kind of product design will fit into the future market?" - these are the
topics that the global design industry constantly cares for. Many world-renowned
design centers regularly publish annual design trends in various fields, but are these
trends fitting the Chinese consumer market ? After analysis of the global trends, we
must follow-up with deep and through exploration of the local market, effectively
analyze each consumer segmentation, and confidently propose China's future design
trends - these are the common demands across industries, and will lead the
development of China's design field.
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To begin with 2017-20178trend forecasting, it is built based on researches of the 2015
social formation, consumption trends, and design expert interviews. With these
researches and studies, we have prepared Chinese lifestyle forecasting and four
different design macro trends. In each macro trend, we have provided corresponding
CMEF (color, material, and finish) proposals, which will be suitable for various design
fields in China for 2017-2018. We strongly believed that when CMF elements are
translated onto product design, it has the power to cater consumers’ emotional
demands, so as to attract more potential consumers towards market success. And

these are the resources and influences that we wish to bring to our readers with this
book.
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Existing Target Audience

“2015-2016" hRM2014FF¥I&RITIHE  LEMSEIR TRBTHR, FErl, jHZE
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The 2015-2016 Edition was launched in 2014 spring and was well received from clients from
transportation, fashion and consumer electronic sectors. Below are some of our subscribers.
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Trend Research
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Trend Research Methodology
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Annual sociology case study
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PURERIZIHEH TR

i B H R RRERIY
Semiotic analysis process
Future four macro trends
Brand target audience
suggestion
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1) FRATIXS

2) AT R R EE
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1) Forecast style trends

2) Forecast color & pattern trends
3) Forecast material & finish trends
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Provide inspirations of future design for enterprises, and for them to
capture the trends for product shape, color, and materials

applications.
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China Related Data & Table for 2015
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Voice of the Experts
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Macro Trends: Virtual in Real

REHFGSRIEBEI. WESL,
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The future world has becoming virtual and real at the same time.

In this edition, YANG DESIGN proposes the macro theme of Virtual in Real. On one hand, the third industrial
revolution has changed our world, and our daily life is filled with online information and social media.
People are constantly looking for new excitement in the virtual world. Virtual information has become a new
kind of opium and fast moving consumer good.

On the other hand, getting tired of the virtual world, people tend to pursue authenticity in off-line. In recent
years, there are increasing numbers of design with focus on craftsmanship, natural or real material. This
objects, filled with cultural and living memories, have become luxuries that are getting rarer and rarer to find
in our life.
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. lLinique style, more avant -garde and seriously rely on online entertamment“and sﬁbppmg
!rhey live in the moment, create ACNG economic . More and more young g:eopk indulged
in exquisite self-interest and the e weak and sensutnve Thoug'hg» the internet,
they used to express strong ema ‘
and radicalization..
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After egtreme wave of materiagland information, citizeén areeaganta get iid of the anxiety
and try to looking for more advanced sense of ceremony from the spiritual level. Siic: L
term meditation camp become a popular vacation for white=esllars. Different from rich
styleaf’ 7ang ", ' spathy aesthetics of “Song " combined withimodern teghnology
preductsscsiq wLispresentsrefined sense of ceremany. Nermeare representsifor
mare elitistmore power and more gremitim,
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After GOP dip and manufacturing crisis, consumers tend to berational. Middle class and
fefyounger generation have good educational backgrotind and unjgue gersonal taste,
they focus on consumer experience and the story behind the groduct and are willing to
gayilor their own hobbies and aesthetic. But, behind the premium design is the lack of
grattartisans. 1he desired for eraftSmanship motivate Chinese brand to seek high=end
andeustam Premium hand-craft-become the last hope for Chinese market.
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SEREEERE , BRSPS, ESISHRS IRMNBERIVEHE | KBS
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Glebal security issues, the domestic economic situation, the continuous air pollution
and policy.changes these new pressure source makes people desire for security and
protection, As the medern bio technology evolves, numerausinteresting and edgy bio
intelligence designs come to born. Bio technology and Sensory technology also extends
to new material production and application and have brought limitless possibilities.
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Style Matrix of the Four Trends
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Traditional and Nostalgia
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Application Industry & Product Category of the Four Trends
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Reasons for Writing This Book

RITEAREEMEATSINZIT AR ERNIES | B AN A SiREER
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BEEFRAFS5A1FAZEHEYANG DESIGNFICMFEREIRA , HiIRS—AREELRAH
EhizaigitiaBiREH8IF.

Trend report is a tool book used by brand and company ‘s design and development team. It is
an important source during product development. Although there are similar trend books in
the U.S. and Europe, but are usually with an expensive price. More importantly, the Chinese
market is very unique. Due to its land and history, its economy, politic, and culture are very
different from other countries. Nevertheless, there hasn’ t been any trend report dedicated to
this very special consumer market - and this is what we hope to accomplish! For this reason,
YANG DESIGN ‘s CMF Trend Team, with their international experiences and local insights,
promises to deliver a trend book that will reflect the true Chinese consumer market!
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Content of This Book
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Over 100 pages of rich resources with Chinese and English translations

Annual summery of the Chinese consumer market, with a collection of six expert
interviews

Four design macro trends for the 2017-2018 Chinese market

A main palette of 6 colors and a sub-palette of 6 colors for each macro trend

12 pieces of material suggestions and 6 real samples representing each macro trend
Two hours of in-person presentation and consultancy service within Shanghai city
Based on the feedback of subscribers, we have made improvements to the report. We has reduced the number of text and increased the

illustration of pictures. NCS and RAL color coding systems are added. And there is additional suggestion of color application in different
industries.
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Design Trend Application Training

HAICRIIFENZIT. k. TizEbl JHTS7EBE) | BREMAIHR A RE AT mRIHER,
We have successfully helped design, R&D, marketing departments to translate this forward-looking trend study result into product
design opportunities.

15 |fRiEHEE Report Link

http://mp.weixin.qg.com/s?__biz=MzA5M;jlI5NTkxMA==&mid=200950564&idx=18&sn=94732c9dbfff772f9a335f2a9f3bee83#rd

http://mp.weixin.qg.com/s?__biz=MzA5M;jI5NTkxMA==&mid=200529144&idx=1&sn=d638d999980f747912b2b729a41c4bf6#rd
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Purchase Information

(2017-2018hEigiHESE) [EIURE. RTAPHWLRN , BiH—2L THEYANG
DESIGNAYCMF RSB FTNEIRIARSS | iISH AR TS YANG DESIGNIRITER
BEAAPTAYSRAR SR B ARIS |, 15T5T,

For purchase information, or to learn more about CMF and trend consultancy services at
YANG DESIGN, please contact at the following email and phone number.

Xiaojing Huang / Strategy Director
xiaojing@yang-design.com / +86 21-6280-2294
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WHO IS YANG DESIGN

YANG DESIGN 73qﬂlauﬁﬁu@ﬁa’ﬂ%uzlﬂiﬁfr’\=] %Eﬁ“f?@ﬁ EEL A, iF. BA G-Mark, 3E IDEA | TMHENERIHRE. EAiPEImDIRITARERINIRIULIT AR,
TRRIH SRR, CMFSE3HRCG Jﬂ)ﬂﬁﬁ Sies REREINTR, RSCITEEE. FRAEEE, ARSRSRITELE  SEE. %E. £E OASSREE
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NEEE ST T IFEATESINE.

YANG DESIGN is the forward thinking industrial design consultancy in China. It has won nearly one hundred major design awards, including Red Dot and iF awards, G-Mark award, IDEA award, Design for Asia silver award, and Forbes
China's Influential Design award.

YANG DESIGN has a Design Strategy Institute, CMF and Trend Study Lab, User Study Lab, Prototype Center, Brand Innovation Department, Product Innovation Department, and Public and Service Design Department, and has long term
strategic partnerships with professional design research institutes from countries including Germany, Britain, the United States and Japan. YANG DESIGN has also invested in and founded an industrial design museum, a new handicraft
research institute, a smart luggage brand, and a high-end In‘estyle brand.

YANG DESIGN provides high quality design consulting services centered on user experience, and covers industries such as smart hardware, consumer electronics, transportation, fast moving consumer goods (FMCG), education, fmance
real estate, and more. YANG DESIGN has helped many leading global brands to realize innovative social and business value, including Greenpeace, One Foundation, Boeing, BMW, Audi, Infiniti, GM, Bosch, Samsung, Philips, Schneider
Electric, Hitachi, DuPont, Unilever, Haier, Huawei, Vanke, and more. The research and service design that YANG DESIGN provided for Boeing improved its efficiency and experience, the public and service system designed for Vanke helped
in the creation of smart cities, the innovative home appliance designed for Haier won recognition in the form of international award, the products designed for several smart hardware start-ups raised more than ten million USD in
financing, and a series of projects benefitting the public that were done for One Foundation realized innovative social value.
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YANG DESIGN CMFEIFRSCIS=
YANG DESIGN CMF LAB

EH20055#2 , YANG DESIGNZEFEMNEBESIN T SSThIEBTMNTIER , ESENKE. £3. AR, FH. AH. B L. EL0E. ImEAL, BOSE,
B3z, 8R. 12h BREFE, ZES—EFEP M T RSEBWARIME | FAKENDCIGAR M kiE. CMF (8%, MR SRELE ) Z2EBH
RPBI—T5. YANG DESIGN CMFRIFSEI =2 T20055 , HEASEIE | ARACMFRUERGSIRE | FIRERSIURAISTHEA | REFEmiY
@é{;ﬁ’ﬂiﬁﬁ'—i&ﬁﬁﬁﬁ; EHMRHAK2- 105 RRYRITES. HESREEIFKITRIEEIDEAR , Ho (PERIHESIRS) 2E8F—E. BERE
PERIINE.

YANG DESIGN has been introducing advanced trend study methodology since 2005, and building the most professional trend study team in China with global
talents together with expert panel. Until now, we have completed trend study projects for Boeing, BMW, Volkswagen, Toyota, Honda, Nissan, Hyundai, Fujitsu,
Swedish Wood, BOSE, Hitachi, Haier, Huaiwei, Unilever, Issey Miyake, and support the GIGA Material Challenge as long term partner. Projects are winner of iF

and IDEA awards.
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Our Services

CMFARIT RS
CMF Design and
Trend Study

BRIENETE. Fl. NxHE, ARE. KA, KERNESSFEZFIRHEE
FREBMORS. BEEFEERNE " mAIRBIL. REER. %
ErrmZCMRRL. SixREeESTENEESS |, TR HAIRSS
RESEBESENED , UIAEEFAERNEK.

We have provided CMF and trend consultancy to clients in the fields of transportation,
mobile phones, small appliances, home appliances, furniture, and interior magazines.
Some clients seek for strategic planning for their product line, brand image, CMF on a
specific product, or the correlation between color and space in interior, etc...., therefore,
the services that we provide will vary by project to better suit each client’ s different
needs.

CMFIIER 151l
CMF Review and Training

NEFRECMFRTUITESIR)IRSS. BIIIRBHEREZRIEE TS

Provide CMF review (quality control feedback) and training sessions. The contents of
training sessions will also vary by the audience’ s function in the organization.

RS

RKEMMERUIESTHR | AFERERRE SHEEPEIRITEBIRS.

China Design Trends Report Long-term trend research, and publish China Design Trend report annually.
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SIS YANG DESIGN RIS @YANGDESIGNE B #i# B MG www.vang-design.com Email: info@yang-design.com

Telephone: 8621-6280 2294 LismhihsmgEg258s |, R 510108IBRE10SH# Building 10, BUND1919, No.258 West Songxing Road, Shanghai.
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