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Latest Consumer & Design Trends from China
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11-year professional research and study

Conversations with experts from six design fields

Analysis of the current market, consumption and design situation in China, as well as forecasts of future trends
The trend prediction methodology which is recommended by iF official website

Summary of 219 hot data

Over 86 pages, over 374 pictures & diagrams

NEW BOOK IN STOCK <2025-2026 China Design Trends Report by YANG DESIGN>!
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Why you should read this China Design Trends Report

SR MR R e R R HIES?

IS ARIE=ERMLE?
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FRETZ LB R R ERESXKE?
SRENEFE. HH. TSEBMXEARMLE?
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What kind of product design will fit into the future market trend?

How is a trend started?

Which trends are suitable for the Chinese market, understandable by companies and Chinese consumers?
Which innovative brands and material producers are leading the trend in the Chinese market?

What are the color, material and finish trends and keywords that will dominate the future?

China Design Trends Report has already become the authoritative design trends report for the Chinese market since 2013, and there have been eleven reports applied by brands worldwide.
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Background
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Macro trend background: 4 Stories about our future
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FUTURISTIC & PROGRESSIVE
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RIEE K ) _ mEmERt
Since 2015, YANG DESIGN has proposed the macro theme of Virtual in Real. On one hand, our daily it M s
life is filled with online information and social media. People are constantly looking for new m A\
excitement in the virtual world. Virtual information has become a new kind of opium and fast moving HOOKED
consumer good.
On the other hand, getting tired of the virtual world, people tend to pursue authenticity in off-line. gﬁ% 3}%‘_
Nature and in-person experience, have become luxuries that are getting rarer and rarer to find in our +HE u i HIDDEN GEMS
life. TEN ETHEREAL
In this edition, YANG DESIGN has proposed two trends which stand in the two extremes of virtual ELEGANT
and reality, and two trends which tend to merge virtual and reality. SR
These 4 trends are presented as four stories about our future.
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What is inside this trend report

EURTNSRBIRIBFhRIRS T3
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18 NHERR RSS2 19N REE,
FIXIARRFEDD, RBHAKRITES,

86T, #H3745KE RFIERMTILEN,

iEMTRI IUAY T 1 F R ERRH A3 P SRR .

Digital Report Download

Including print version and editable PPT format electronic version, in
Chinese and English translations.

Summary of 18 trending topics in China in 2024-2025 and 219 big data,
4 design trends for Chinese market,

86 pages, 374 pictures & diagrams,

11-year timeline of the China Design Trends evolution.
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1NRITERER, BYERSERNE,
Pantone., NCS. RALB¥YmIT,

ABTHEIZ=SCERIN,
ABFRAA R N R E IR,
AMPFARISCHIRER,

ff_EFERIEER RS .
Color and Material Tools for Practitioners

48 colors, with color moodboards and color story,
Pantone, NCS, RAL color notations,

48 pieces of pattern inspiration,

48 pieces of material and finish suggestions,

24 real physical samples,

with material vendor contact method.
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WORLD
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Methodology

Explanation of trend prediction methodology,
which is recommended by iF official website,
Clear timeline of the China Design Trends
evolution.

ABRAZRIEI

ANES. TTIRICHIHAE,
SFCEBE RS TR,

B2/ NI AR S B SR S RS ARSI,
AT NS R RSB TR,
BAFYER SHIRIA.

Unlimited Online/In-person Training

Explanation of 4 trends & methodology,

Hands-on workshop to transfer trends to concept,
Optional 2 hours of online video training in Chinese
or English,

Optional 2 hours of in-person presentation.



CHINA DESIGN TRENDS ALL RIGHTS RESERVED BY YANG DESIGN [RINFIBEHREFNE LS HAE4EE FOR MORE INFORMATION, PLEASE VISIT YANG-DESIGN.COM

Contents

N - - 45

REPEMAEIERESEE R

Trend Background

REREBHOES. B, S, R, . RIHEEEE, H18NAE, 2190 AMIE, SAENEANEN, SETEHRIEEES, SEHREDT.,

Introduction of Chinese context of political, economic, social, technological, cultural and design trends, with 15-20 examples per theme, for a total of 60-80 examples,
focusing on the current consumer trends in the Chinese market, analyzing people's lifestyles and aesthetic changes.
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Cross-category CMF Trend
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BENERUEF. 1. BRNIFIEN, TEEXFENEZREUER, RESWIRTTETMAZANONATAR,
Each theme of design trend is presented with examples of colors, materials and patterns, providing inspiration, professional information and application tools.

BNerSEHE—E,
f2{tPantone, NCS, RALBZ4HT
BNER12NEREE, 48 NRITRER

Color Trend
12 trend colors and inspirational descriptions for each theme
Totally 48 trendy color palettes, predictions of changing trends

HRERE MR

MATERIAL & FINISH

MHERELIEES

BANER 2F IS Tl RAO R R R E R E
Hit48FIRIE T2

Material & Finish Trend

Pictures and detailed descriptions of 12 Material & Finish for each theme
Totally 48 recommended materials and new techniques to inspire design

BERE

PATTERN

EFRRSURES

BER 2F S T RERIEIZRN SR,
Hit48MEZRLGE

Pattern Trend
12 new patterns and textures from cross-industry products for each theme
Totally 16 keywords and more than 60 detailed image panels
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Trends with Physical Material Samples
HANPRISTY), FEMKEETRR FRTRR. KRSt T, W EEBMREHE. BEEERSt, EREERNTATRF FRT RN T,

24 pieces of physical material, which can be reused for display, collection or workshop. Hard copy and high resolution color printed pages.
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Methodology
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Four Step Trend Prediction Methodology
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SR EF. 5%, BPRISCMPERIIGALS, BRIZARIRMRERITRE, EREAKER. 8%, MERER, B INARFmP.

Provide inspirations of future design for enterprises, and for them to capture the trends for product shape, color, and materials applications.
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MACRO & ABSTRACT  fifh2
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BE
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Annual sociology case
study and activities to
explore future lifestyle

ARTIST

IHEANATEEAY

Coversations with experts
from six design fields

E=
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TREND TREND
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Semiotic analysis process
Future four macro trends
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1) ANYifaeaieiEfs Al

2) ERGR

3) REmkR

4) RIFRTTIE

Visualize target consumer group
1) Personas lifestyle AIO

2) Scenario

3) Brand

4) Industry
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COLGR PATTERN
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MATERIAL&FINISH

¥l CMF &t FERT
1) MR RAE

2) ImNeRRER

3) TN R REALE

Translate to CMF design expression
1) Forecast style trends

2) Forecast color & pattern trends
3) Forecast material & finish trends
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Training

ABRAZRTEESE N A TR

Trend training workshop for corporate with unlimited participants

BNEEE+SFRIIR MR THETESE, BN RRREN MR aR. HIAEERE:

>Rt EBREAL.

>HREIRIHEBHE: BUR/EF/ XXW/R/ALSART KRR, IAES. CMF. BIREBREAABEFETD.

>EIFTIRY: EFIHITEES T, S5EIHERMNERPERER, RREENERE. 6%, BB MENREGE. I ERE, SISIERRERNARHNRITHTS.
RS 270N, 55 PaEEEscEil

B TLUSEZIEERIHEYIE (PES—RMATKIHEYIE) | DStXBESEEtit. I EEtKX,

BEBAFER: RN, e, TED. TlEEAR. B, CEOS5El. FRAR.

We have successfully helped design, R&D, marketing departments to translate this forward-looking trend study result into product design opportunities in 2-hour training.
Suitable for designer, product manager, engineer, marketing, planning or sales function, manager and CEO.
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Readers

AR EFTIIHI T

Which industries have used this trend report

M013EFFIEXINGTT, EEEHFHENREITRETR. HEBEF. K
BxE. MP. B8R, HiEkkih. T8 BH. MRS TIATNES.

Since the first edition launched in 2013, the Report was well
received from clients from consumer electronic, transportation,
home and furniture, personal care, food, fashion accessory, retail

and B2B sectors for the past ten years.
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10-year Proportion of Reader by Industry
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Readers
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Who has used this trend report
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Editor

AP EGRMIF)

I

Chief editor & training instructor

RIS

(PERGHESRE) R,
ZRTRBEEATR,
YANG DESIGNEREERES. HEKA

Xiaojing Huang

Chief editor of China Design Trends Report,
renowned design strategist and trend expert,
strategy director and partner of YANG DESIGN
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RHBRIEHREA G MH, BRERRFERIITE.

--EBRIE

(PERITHESBRE) £, YANG DESIGNIRER/Z S

Designers are both forecasters and executors of future trends.

--Xiaojing Huang
Chief editor of China Design Trends Report, strategy director and partner of YANG DESIGN

BIkEELI S, EEIDEA. IMEIEIRIHRIE. LinkedInhEFMAOAYERIN, BESDN (EFRRSIRITELE) BEKAEIIAA. BFrk=ELT s IHMEER.

AR TEDx, IREENCSEFFN, EZRSemiofestHEZNMERMHEIREIRERE, CMG (2Bk&Z AR Color Marketing Group) IR ASEIFA, 28 (FEIRITHES
|®EY . M2013FERITES NP EMAMUENFERITHERIRSE, CHINGEE. K6, @R, IXSETEMH~E£EXEENRITES, HhRENTENSE
B A ERIFRITREMNIET. KEBECMFEBLABERRATEE (md) SREEEER. SITABERFAKRESR.

{EAHERBERERNRITTIRIAIAE——YANG DESIGNAURER S, HERIEHMERIARBENEL TCMFSEE, AFARSINE, N7 8EKE. £5. BA. A7~
B, @R, =2, BER. 425, BOSE, FEMIfE. vivo, R, BXEFI%E. AR 8. SMERSTmEMRITRIRINE, AR M FARAEMRIEWSEIERINMESIE
THREERNRITRIE. T NRE AR 7 BETEREERR. BPARR. BEARRMERBIFERINS N TSR WIAREIFNRIT SR, RKEXER
EEETNT. N20165F 2, AMRRFEERMRARNIRITIIB090/ESFIMIBF EASLEE ENA.

Winner of Red Dot Design Award, IDEA and Design For Asia Silver Award, Influential China Young by Linkedin. Chief editor of China Design Trends Report,
which is by far the authoritative annual trend report for the Chinese market since 2013. The report has successfully forecasted well-selling Chinese design
trends including gradient, purple, copper green and iridescence. She is curator of CMF TREND LAB, and design column writer of magazines including md.

Invited speaker of many design events including TEDx, Color Marketing Group, NCS color forecast and Semiofest. Xiaojing studied in Guangzhou and Berlin
from experience design expert.

As strategic director of YANG DESIGN, the forward-looking design consultancy in China, she has been leading the strategic team to build the CMF Lab and UX
Lab, defining design strategy to realize business value for companies in different development stages. Her clients are leading brands including Boeing, BMW,
GM, Nissan, Hyundai, Didi, Samsung, Microsoft, Huawei, BOSE, Haier, vivo, Schneider Electric, Unilever, Vanke, DuPont and 3M.
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11-year Research of China Design Trends

(PERITEBIRE) M2013FRRTT, +ZERFAIRE TEBIUAEMBMRR. ERFKTE, HRISBRENIEFERIHEBHORRESE.
China Design Trends Report was released since 2013. We have analyzed the direction and drivers behind trends in the past decade,
and will continue to witness the design trends in China in the next decade.
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Application

A1 RINFUNH~EHERTEE: 2017-2018

Successful application examples of our trend report: 2017-2018

€2017-201 8 EIRITEBIRE)

iy AR A, T Zj IA 7': %‘
BRI EINEERT. I D I M E N S I U N

The 2017-2018 China Design
Trends Report made successful
predictions of metallic gradient
finish and purple, based on the
trend “I Dimension”

https://www.linkedin.com/pulse/
how-come-gradient-color-
trigger-overwhelming-design-
trend-
huang/?articleld=640205008547
0994432

OPPO/Huawei/Supor/Merck
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Application

FA JERIITNF = EHERTEZS . 2018-2019

Successful application examples of our trend report: 2018-2019

(2018-2019 R EIRIHEHIR
=) Ry T B, RThIT

TR ERIRT.
Measured

The 2018-2019 China Design .

Trends Report made Post Materialism in Trading Up

successful predictions of

copper green, based on the

trend “Measured” .

https://mp.weixin.qq.com/s/j
USqyPDpK aL-JNROLFpaw
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Application

B IIFUNFH~EHEREE: 2019-2020

Successful application examples of our trend report: 2019-2020

€2019-2020 EigiHEaHHR
=) Ry EFEHRT B85, MTh
Fl T FTO0R HHRAGARA T

The 2019-2020 China Design
Trends Report made
successful predictions of
eucalyptus green, based on
the trend “Slow Utopia” .
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Application

1SR IDTNFHr=EEEaEE: 2020-2021

Successful application examples of our trend report: 2020-2021

€2020-2021HEIRIHESBRE)
PRy "EERREDKT B, AT
TIRBRIRT.

The 2020-2021 China Design
Trends Report made successful
predictions of silver, based on
the trend “Hardcore Planet” .

https://mp.weixin.qq.com/s/hlc
WwBOny8PWMnW7Zv8Jow
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From Readers

IEETHN R

Comments from our readers

"HEBIETET, BRAREENER, BFERERRIENSR, MEEANEESBEHMIIE, EHEHHIEBRMNNEHUNES L. 4
HEREESEIRERSEE, ZREEIENAEE, XMEITESE, EPESTRIER BN BRiHNRIGIT RAAXNSERE., SEaXH/EARZHUTNEEARMAIIEE, REiEias.,
"YANG DESIGNEALE#IAICMF leader, "

"BEZIREIBEYANG DESIGN RS EEDR, SEMNNRSERECEEETH LERRAN M. ERPENREE, % EEEFRSEmTCIEEESRENNE BT~
"B = NMEERTE TS TYANG DESIGNBBIRENEL.,

"REFEFE. "

"BAEEARNIASAR T E ESIRE. AS

RERIERIFIIAESIRE.

"CAMBIEERIRER. BNRITFMBR, 22T RIEBREPARTENER, REES
'RETH#HR, Tl HRTEUREGE. "

XN ERRZ FREH,
‘—AEREmERINE.
" ERRIRBA TR RIS RS,

"THIRMDEAAE, HiAEAs, FIERIREEER.

"This trend report is a good investment for our design team."

"Hardcore content."
"Excellent report, recommended."

"Thank you for doing China design trends study for all these years."

"It's amazing to predict for years. The report is solid and rich in value.”

"The trend report is quite good, and the research method is quite worthy of reference."

“I always think the work you put together is very high quality.”

"We really like the concept that YANG DESIGN came up with."

"We agree many trends described in the report and want to learn more about the differences between Chinese and international market trends."

"These trends are beautiful and fashionable."

"Excellent report, substantial in content! It is indeed a report that fully predicts and analyzes CMF trends from different design perspectives, and there are many points and aspects that
intersect with our business (automotive interior, home appliances, etc.)."
"As a regular customer, the annual report helps us exactly."

EEFERSEMREN. X—HREEEE, RR—UBRENEHE.
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FEEGIERIRIA, FMORESE A, B

SEBRIRITHRE

-VIVOE IR
-BXEFIEHBRETIDRR
- EISARRCATERI IEHE
-—iSFRIRLIm
-EFERCMFZIHID
-IEERCMFZITHH
-RESERIHD

- BRKIERTH R
-JERiRiHD
-IRRISZECMFEITHD
-/MISSZECMF

- mRiE

- Senior industrial Designer, Singapore OSIM
- Designer of Midea

- Changhong designer

- Philips designer

- Sony Senior designer

- Asus designer

- Design VP of Pico

- Design Director of Sogal

- Marketing design Manager, TOTO, Japan

- BASF

- CMF designer, Nissha, Japan
- Colgate Design Manager
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Media Highlight
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Media highlight of China Design Trends Report
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R BV

Purchase process

1.

REURINER

Ask for quotation

s

YANG DESIGN g

EBIE Xiaojing Huang
xiaojing@yang-
design.com

+86 21-6280-2294

FAMSERE

Confirm purchase
package

3:

FIANTE.
HESEIRIE,
By

Sign purchase agreement

- NFIVZEBIR)|, 155
DI TIEARIDEHAL
T3, BBEMNTE.
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4.

O, Fx

Invoice or Fapiao

E:2)
=<

O¢

RBEDRIbR S

Express delivery of
printed report

B:

]
BE), R

Schedule offline training
time & location
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B, W5 EILITERT A,
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YANG DESIGN, the Forward Thinking Industrial Design Consultancy, to Create Touching Designs
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About YANG DESIGN
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YANG DESIGN is the forward
thinking industrial design
consultancy in China, a winner of
nearly one hundred major design
awards, including Red Dot award,
iF award, G-Mark award, IDEA
award, CES Smart Home Product
Design Award, Pentawards ,
Design for Asia silver award, and
Forbes China's Influential Design
award.

YANG DESIGN has Industrial
Design Museum, Design Strategy
Institute, CMF Trend Lab, User
Study Lab, Prototype Center,
Product Innovation Department,
Brand Innovation Department and
self-owned brand YANG HOUSE.

YANG DESIGN provides forward-
looking, innovative and high

quality design consulting services,
and covers industries such as smart
hardware, consumer electronics,
transportation, fast moving
consumer goods (FMCG), home
and more.

YANG DESIGN has helped many
leading global brands to realize
innovative social and business
value, including Boeing, BMW,
Audi, Infiniti, Hermes, GM, Bosch,
Samsung, Philips, Schneider
Electric, Hitachi, DuPont, Unilever,
Haier, Huawei, Vanke, Greenpeace,
One Foundation and more.

The research and service design
that YANG DESIGN provided for
Boeing improved its efficiency and
experience, the public and service
system designed for Vanke helped

in the creation of smart cities, the
innovative home appliance
designed for Haier won
recognition in the form of an
international award.

The products designed for several
smart hardware start-ups raised
more than ten million USD in
financing, and a series of projects
benefitting the public that were
done for One Foundation realized
innovative social value.

YANG DESIGN is founded by Jamy
Yang, a renowed Chinese industrial
designer. He studied in Germany
and worked at the Siemens Design
Headquarters in Munich.

In 2005, he founded YANG DESIGN
in Shanghai.
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YANG DESIGN Office Building, Design Museum, and CMF Trends Lab
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YANG DESIGN MUSEUM, founded in 2013, is the first privately owned industrial design museum in China. It covers an area of 5000 square meters, which is divided into four sections:

Permanent Exhibition Hall, CMF Trend Lab, Temporary Exhibition Hall, and Staircase Exhibition Hall. The overall space is characterized by an airiness and futuristic "Virtual Landscape”
installation. Its pure and white background creates a strong contrast in texture with the industrial artifacts that are imbued with a sense of time.
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CHINA DESIGN TRENDS

Services

HeA JHE B RSS

Our Trend Services

(PERIHESHRE) RiEl
China Design Trends Report and
Training

EHEBHARKRCMALITINE
Bespoken Trend Study and CMF
Design Project

R RBIIRT

Exhibition Curation & Design
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BERESRITEEMPERIHESIRS.
NEFRECMFRIEIIIRSS.

Edit and publish China Design Trend report annually.
Provide CMF training sessions.

BRIEABEIE. F. KRB, FE. RESFZFRUAEHEBTIIRS. FmiRENL. REFSIRBIMESY, BinEBREESREERR. BFE mICMRRIT,
CMFHERITHEIRSS.
We have existing successful case studies for clients clients in the fields of transportation, mobile phones, home appliances, furniture, home, and FMCG. Our service

includes trend forecasting, product line strategy planning, brand identity, target consumer lifestyle and aesthetic study, specific product CMF design, and physical
CMF sample making.

FEEFORT DsEHFEEPERIHESREMCIEA .

AEFERCMAESRIEIIEEIRLT.

Curate and design the annual China Design Trend Gallery and forum at Design Shanghai annually.
Bespoken CMF design exhibition and installation design for client.



| 515t Thanks!

WIS AMRE: YANG DESIGN

Add: ESHEIIKKITE258S, HREACSHE
YANG $R{4IE: @YANGDESIGNE A 14iE Building C8, 258 Changjiang Road, Baoshan
DESIGN Email: info@yang-design.com District, Shanghai.

www.yang-design.com Tel: 8621-6280 2294



